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The Application of Blockchain Technology in the Marketing Industry as a Digital Alternative to Deal
With the Covid-19 Crisis
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Abstract: This research paper aims to explain and mention the most important solutions and
applications that block chain technology provides to the marketing industry to face the
repercussions of the Covid 19 pandemic. Therefore, we relied on the descriptive and historical
approach when introducing the basics of block chain technology and its mechanism of action, and
the analytical approach in analyzing the prospects of the marketing industry, and in mentioning
applications Different block chain technology and its effects on the transaction completion model
in digital marketing. We have found that the application of blockchain and smart contracts will
allow better targeting of digital marketing campaigns, and more accurate performance
measurement of advertising campaigns, while providing the possibility of tracking transactions,
preventing fraud, increasing transparency while building a good relationship with consumers and
suppliers.
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