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Corporate Reputation Management on Instagram: An Analytical Study of the Instagram Accounts of
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Abstract: This study aims to highlight how mobile operators in Algeria: Mobilis, Djezzy, Ooredoo
manage their corporate reputation on Instagram, and identify the dimensions that these companies
focus on for that. The content analysis was made of the publications of the companies under study,
and their follower’s comments of the contents published on Instagram network, over three months
from July 1 to September 30, 2022, according to the RepTrak® model, which allows identifying the
main dimensions that are supposed to influence the formation of the corporate reputation. As well
as how it perceived and realized by stakeholders

The results of the study showed that the companies under study were unable to manage their
corporate reputation on the Instagram network by covering all dimensions of the corporate
reputation, as there is limited communication between them and their audiences.

Keywords: Mobile Phone Operators; Instagram; RepTrak® Model; Reputation Dimensions;
Corporate Reputation Management.
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