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ABSTRACT: The tourism sector has become one of the important sectors on which countries
depend on the development of their economies. The most important sustainable development in many
countries is investment in tourism, because their revenues are quick and do not require great efforts. It
is only necessary to exploit the available possibilities and qualifications and provide security and
protection for tourist areas. Algeria has recognized the importance of this sector since the beginning
of this century. It has been developing and giving it its real status, especially as it has the tourist
qualifications that can make it a leading tourist destination in North Africa and the Mediterranean.
Attention did not rise to the level of prestige tourist qualifications abound in Algeria, and this shows
through tourism indicators that point to the lack of economic and social development of the fruits of
the development of the tourism sector benefit.
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