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STUDY THE RELATIONSHIP BETWEEN STRATEGIC ELEMENTS AND
COMPETITIVE SUCCESS AT THE LEVEL OF ALGERIAN ECONOMIC
INSTITUTIONS. COCA COLA CASE STUDY
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ABSTRACT: The objective of this study was to identify the effect of this various dimensions
prospecting and vision, thinking of systems logic, motivation in achieving competitive advantage in the
enterprise "Fruital”. The results of the statistical analysis showed a positive statistically significant
effect at the level of 0,05 for all dimensions before in achieving various elements of competitive
advantage, lower cost, differentiation, alliances.
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Study the relationship between strategic elements and competitive success at the level
of Algerian economic institutions. Coca cola case study
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