293_286 . 0 2022:mall O galazd 01 sasdl 15 sl allae alss

Sl b A3ledy) daa A

Advertising translation in Algeria
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Abstract: This study aims to specificallyaddress the topic of translation of Algerian
advertising speeches, and the technologies adopted for this purpose. We will also study
and analyze the reality of these translations in Algeria, and we have taken a sample of
some of the advertising speeches circulating in the Algerian markets as a subject of study.
At the end of the research, we will reach a set of conclusions about the advantages
of advertising translation in general and its reality in Algeria in particular.
Keywords: publicity speech; Advertising translation; translation techniques; Algerian
linguistic reality.
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