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Title of the Intervention: The Risks and the Disadvantages of the Technology of 

Modern Information and Communication and the Role of Media Education in 

Confronting Them. 

1. Centre of the Intervention: Media Education under the New Media.  

The summary of the intervention:  

Media Education is considered as a new international trend, it focuses on teaching 

individuals the required skills to deal with the technology of modern information and 

communication particularly after the great development in this field and the 

 becomes the prevalent controller of the 

public opinion and the most influential on values beliefs and trends in all aspects of 

life: cultural, social, psychological and religious.  

 From this point, we will try to address the main offers of the modern Media and 

Communication and its negative effects on the individual and the society through its 

deep influence and the dangerous content that represents especially, with the rapid 

and successive changes which affect the Arabic communities via the digital element, 

the latter may lead to the extension of different cultures, traditions and trends that 

can contradict with our values, culture and religion, in addition it may negatively 

o 

consideration.  

 This issue guides us to shed light on the increasing status and the importance of the 

development and the reinforcement of Media Education to face the negative effects of 

the modern Media and Communication on the individuals which become more than 

necessity in our present epoch.  

Consequently, the problematic of this intervention deals with the negative effects of 

the technology of the modern information and communication on individuals and 

society and the role of Media Education in confronting these risks and disadvantages 

under the absence of tools of implementation of laws and ethics as well.  
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2 Xiaoyan Hu,Social Media Business Model Analysis-Case Ten cent,Facebook and my 

space, Departement of information and Service Economy-Alto University 

thesis,2011,pp9-10. 
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