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Abstract

As Aresult of tremendous development s in the field of work
that witnesses high competition which distinguishes the
circumstances of work in the second half of the last century, the
need became necessary to the department of organizations in
different sectors, However, unethical practices like Exaggeration,
puffery, Falsification it had become the modern trends for
companies

This study tries to highlighting on misleading advertising and
showing some misleading ways, as well as presenting some cases
of international companies.
Keywords: misleading Ads, moral marketing, consumer behaviour,

international cases.
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