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Abstract:

The practice of public relations since its beginning is linked to marketing, as it has
been hired to defend the reputation of the organization through many tactics and strategies.
Likewise, the fourth generation of marketing brought a new kit for the public relations man

in order to facilitate the process of reaching his goals and creating an atmosphere of mutual

understanding and trust between brands and their publics.
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The paper seeks to comprehend the developments in public relations under the fourth
generation of marketing; and the relationship of these developments to the kits that the
public relations man exploits in drawing up his plans to deal with the current and expected
consumer audiences
Keywords: Marketing; Marketing 4.0; Public relations; Public relations 4.0; Big Data;

Recommendation; virtual community.
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