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Marketing intelligence based on internal marketing is a
bet to embody economic intelligence
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Abstract: The shift towards a knowledge economy has made
knowledge or information the weapon of the Organization and
its turning point from failure to success, forcing organizations
to make changes constantly, this is followed by new ways of
governance based on managers with the economic
intelligence, knowledge and skills necessary to identify the
basic information that ensures the organization's success and
survival, one of the types of economic intelligence is
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marketing intelligence, which relates to marketing
information in the external environment of the organization.
On the other hand, internal marketing is one of the modern
management concepts that focus on raising the productivity,
knowledge and skills of the employee through empowerment,
training, motivation and internal communication, thus,
internal marketing can contribute to increasing the marketing
intelligence of managers through its practices (empowerment,
training, motivation, internal communication).

Keywords: internal marketing, Marketing intelligence,
economic intelligence.
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' Norizan M S,et allnternal Marketing :using marketing-like
approaches to build business competencies and improve performance
in large malaysian corporations, Asian Academy of Management
Journal, Vol. 7, No. 2, July 27-53, 2002, p28.
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