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Abstract :

Research paper aim to clarify the model purchase
decision of the consumer of goods in the hyperparkets for the
consumers of the west of Algeria in Uno Mostaganem as we
tried to focus on the interpretation of the purchasing decision
according to a linear model correlation multi featuring for
include it as a dependent variable for phrase of the
explanatory variables represented in: economic factors,
psychological, cultural, social and marketing. The study
confirmed a linear relationship between the dependent
variable and the explanatory variables within the limits of the
following factors: economics factors, mental state and
motivation as components of psychological factors, marketing
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factors and therefore we were able to put up a
prototype(Model) to study the purchasing decision.

Keywords: purchasing decision, consumer, marketing factors,
linear models, large spaces.
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% - Denis Darpy, « Comportements du Consommateurs, Concepts et
Outils », 3™ édition, Edition Dunod, 2012, p252.

* - El Watan, « Les petits pas de la grande distribution en Algérie »,
29/06/2015.

4 _ C.B, « Distribution, Grandes surfaces versus épiceries, le combat de
David contre Goliath ? », Le soir d’Algérie,20/06/2015.

. Ait Abderrahmane Abdelaziz, Le développement de grande
distribution :instrument de la promotion de la consommation des produits
locaux, communication a I’hétel El-Aurassi, 26 Avril 2015.
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Coefficients®

Coefficients non | Coefficients

standardisés standardisés

Erreur
Modéle B standard Béta t Sig.
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Tonstante
766 ,063 12,180 ,000
a2 ,006 ,010 ,035 555 ,580
b1 -,027 ,013 -175|  -2,098 ,037
b2 ,031 ,016 161 1,882 ,061
d2 ,044 ,011 253 3,900 ,000

a. Variable dépendante : y
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