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Abstract

The aim of this study was to recognize the impact of
relationship marketing, on the enhancement of a customer
knowledge management through a case study on a sample of
directors and employees in Ooredoo communication company,
and to achieve the above objectives, questionnaire was
developed and distributed to a sample consists (68) subjects and
then statistical technique such as (mean, standard deviation,
regression) were used to analyze the data. the study has reached
that relationship marketing have significant effects on the
enhancement of a customer knowledge management.
According to this it is recommended that: Special interest must
be given to build personal relationship with the customer of the
organization and these dealing with it within mutual effective
personal relationships.

Key words relationship marketing, customer knowledge
management, customers database, customers communication
methods, internal Marketing.
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