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The impact of store atmosphere on the behavior of Algerian
consumers

Abstract-

This article dedicated to a theoretical and empirical presentation to
the store atmosphere influence to consumer behavior. We look into
the literature review on this topic. We indicate the store atmosphere
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variables and present a conceptual model that can help to analyze this
impact between store atmosphere, emotional reaction, and consumer
behavior. It’s a part of the scientific method based fundamentally on
the facts reinforced and previous studies. We finished our article by
an empirical study to test our model and confirm the hypothesis,
using a questionnaire distributed to the sample composed of 30
persons in store for clothing in Tlemcen city. We used the structural
equation model in Analyze. The result obtained confirms the
relationship between the variable of the store atmosphere (silence,
design, and crowd) and behavior consumer significant within the
mediation variable means the emotional state.

Keyword:store atmosphere, SOR Model, consumer behavior,
Atmosphere factors, Algerian consumer.
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