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Abstract 
 
Recently, The Use Of Social Networks Has Greatly Expanded Thanks To Its 
Large Number Of Services Targeting All Professionals Worldwide. 
This Research Attempts To Analyze The Most Important Ways To Use 
Social Networks By University Teachers And Researchers. By Focusing On 
The Linkedin Network, And Recalling Its Benefits, The Best Ways To Use 
It In Scientific Research As Well Communities Of Practice Related To 
Scientific Research And Higher Education, As Seen Through This Network. 
 
 Key Words: Social Networking, Linkedin, Professional Use, Scientific 
Research, Communities Of Practice. 
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