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How Much The Skills Of Innovative Marketing Are 

Contributing Into Strengthening Entrepreneurship In 
Algeria: A Field Study Of Condor Plc 

 
Abstract-  
 
 The Study Intends To Pinpoints The Skills Of Innovative Marketing 
And How Much They Are Practiced In The Case Study Investigated 
With The Aim Of Defining Their Impact On Strengthening 
Entrepreneurship And With Application On Condor Plc Algeria. 
For The Sake Of This Study, We Developed Some Hypothesizes And 
Distributed 36 Questionnaires Among The Company Staff Which 
Have Been All Successfully Returned (100% Response). The Study 
Hypothesizes Have Been Tested Through A Regression And Impact 
Analysis Which Was Corroborated By The Usage Of A Set Of 
Statistical Indicators Compound Through The SPSS V.17. 
We Can Summarize The Main Finding Of The Study As Follows: The 
Skills Of Innovative Marketing Adopted By Condor Plc Namely 
Problem  Sensibility, Flexibility, Originality, Perseverance And 
Challenge Acceptance, The Capacity Of Effective Communication 
Which Have Been Adopted By Condor Plc Contribute Into Supporting 
The Company Drive To Strengthen Its Leadership Especially In The 
Fields Of Risk Taking, Innovation And Proactiveness. 
In The Shade Of The Study We Put Forwards A Set Of Suggestions 
And Recommendations Susceptible Of Helping Both Academics And 
Managers In This Particular Sphere. 
 
Keywords - 
 
 Innovative Marketing, Skills, Entrepreneurship, Businesses, Condor 
Plc. 
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spss 
 

 

الوسط   أبدا  نادرا  أحیانا  غالبا  دائما  
  الحسابي 

الان
حرا
ف 

  %  ت  %  ت  %  ت  %  ت  %  ت
  الإحساس بالمشاكل

X1 11  30.6  12  33.3  12  33.3  01  02.8  -  -  2,0830,8
X2  08  22.2  13  36.1  11  30.6  04  11.1  -  -  2,3050,9
X3  11  30.6  17  47.2  05  13.9  03  08.3  -  -  2.0000,8

  المرونة
X4  11  30.6  12  33.3  12  33.3  01  02.8  -  -  2,0830,8
X5  08  22.2  13  36.1  11  30.6  04  11.1  -  -  2,3050.9
X6  11  30.6  18  50.0  04  11.1  03  8.3  -  -  1,9720,8

  الأصالة
X7  08  22.2  13  36.1  11  30.6  04  11.1  -  -  2,3050.9
X8  11  30.6  12  33.3  12  33.3  01  02.8  -  -  2,3050.8
X9  08  22.2  13  36.1  11  30.6  04  11.1  -  -  2,3050.9

  المثابرة وقبول التحديّ
X10  08  22.2  13  36.1  11  30.6  04  11.1  -  -  2,3050.9
X11  11  30.6  12  33.3  12  33.3  01  02.8  -  -  2,0830,8
X12  10  27.8  18  50.0  05  13.9  03  08.3  -  -  2,0270,8

  القدرة على الاتصال الفعال
X13  08  22.2  13  36.1  11  30.6  04  11.1  -  -  2,3050.9
X14  11  30.6  12  33.3  12  33.3  01  02.8  -  -  2,0830,8
X15  11  30.6  13  36.1  11  30.6  01  02.8  -  -  2,0550.8

1.8880.106  المعدل العام
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04 

الوسط   أبدا  نادرا  أحیانا  باغال  دائما  
الحساب

  ي 

الانحراف 
  %  ت  %  ت  %  ت  %  ت  %  ت  المعیاري

  تحمل المخاطرة

X16 -  -  07  19.4  22  61.1  07  19.4  -  -  3,0000,63246 
X17  -  -  07  19.4  22  61.1  07  19.4  -  -  3,0000,63246 
X18  -  -  07  19.4  20  55.6  07  19.4  02  5.6  3,1110,78478 
X19 11  30.6  12  33.3  12  33.3  01  02.8  -  -  3,0000,63246 
X20 13  36.1  11  30.6  12  33.3  -  -  -  -  3,0000,84468 

  الإبداع

X21  13  36.1  11  30.6  12  33.3  -  -  -  -  0,9720,84468 
X22  13  36.1  10  27.8  12  33.3  01  02.8  -  -  2,0270,90982 
X23  11  30.6  12  33.3  12  33.3  01  02.8  -  -  2,0830,87423 
X24 11  30.6  13  36.1  11  30.6  01  02.8  -  -  2.0550,86005 

X25  13  36.1  11  30.6  12  33.3  -  -  -  -  1,9720,84468 
  الإستباقیة

X26  10  27.8  13  36.1  11  30.6  01  02.8  01  02.8  2,1667 0.97101 
X27  -  -  03  08.3  21  58.3  06  16.7  06  16.7  3,1667  0,87423 
X28  16  44.4  15  41.7  04  11.1  01  02.8  -  -  1,7222  0,77868 
X29 02  05.6  02  05.6  17  47.2  08  22.2  07  19.4  3,4444 1,05409 
X30 01  02.8  01  02.8  09  25.0  18  50.0  07  19.4  3,8056 0,88864 

 0.11051 2.3847  المعدل العام
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  مھارات التسویق الإبتكاري ریادة منظمة الأعمال
  المجدولة   المحسوبة  المجدولة   المحسوبة

Square-Chi 152.485  63.69  110.767  63.69  
Sig 0.000  0.000  
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Mann-Whitney  Wilconxon  المجدولة  
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