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Abstract

In this research, the effect of psychological variables such as brand image, brand identity,
perceived quality, and trust and customer satisfaction has been studied. A self-
administered questionnaire was used to collect data on 210 OOREDOO brand customers.
The data is then analysed using principal component analysis and structural equation
modelling. According to the results of the study, it was determined that brand image,
perceived service quality and brand identity had a direct effect on customer trust and
indirect effect on customer satisfaction. In addition, psychological variables have an
indirect effect on customer satisfaction with the brand via brand trust. The research thus
confirms the mediating effect of customer trust on the effects of psychological variables
on customer satisfaction.

Keywords: Brand Image, Brand Identity, Trust, Perceived Quality, Satisfaction &SEM.
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