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Commercial centers and their role in promoting shopping tourism
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Abstract : Commercial centers has become one of the most important distribution
channels, which sells a large variety of products amout within a single port, providing
goods and services that appeal to consumers, in an atmosphere encourages shopping. And
it's not just shopping , eating or watching a movie regards, but it is an experience in itself,
an activity and life style. Living this experience is what these centers try to built and
propose a unique type of sales. This concept has not only revolutionize the shopping, but
it has become a way to attact tourists and promote tourism movement. These centers have
become an attractive market for shoppers of all nationalities, levels, businessmen and
traders, where they fulfill all the facilities they require under one roof, resulting in a
significant increase in consumption growth by citizens or visitors. These centers with their
construction and technology has become a key feature of the shopping tourism, which
means travel for shopping from one region to another to satisfy tourists desires and
purchasing strange items, modern, vintage, rare with good quality and best price.
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