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Abstract :

This study aims at determine the importance of viral marketing which representing a
modern orientation in the electronic philosophy of marketing. Is one of the new
marketing innovative techniques on the internet, and many companies in the developed
countries are applying it and taking advantage from it. In our study, we relied of the
descriptive methodology based on theoretical study through many sources and literature
related to the application of viral marketing. Thus, this study aims to identify the
importance of viral marketing application as Innovative marketing strategy on the
internet, in addition to highlight some successful experiences of global companies that
have applied this technique.

Key Words: Electronic Marketing, Viral Marketing, Viral Message, Word of Mouth,
Innovative Technique And Strategy, Global Companies’ Experiences.
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