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Abstract

This study examined the relationship and the impacts of Service quality on
customer Loyalty with the existence of satisfaction and attitude as Intermediate
variables in Algerian banking industry, the sample for this study was selected from
the five banks in Algeria. These banks are AGB,BNA,BDL,CPA,BEA, we used a
questionnaire for collection of data. Questionnaires were distributed to 300
respondents and We used structural equation modeling to process the data that we
have collected, The study found that there is positive relationship between service
quality and satisfaction, service quality and attitude, satisfaction and customer

loyalty, attitude and customer loyalty .
Keywords: Bank, Service quality, Satisfaction, attitude, Loyalty.
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