
:090120202849
 

___________________________ _______________

yazidtagraret400504@gmail.com

 

28 

The role of green marketing in brand consolidation  -A field study of 

the fat institution of the wilaya of Souk Ahras- 
 

123

1mayouf.houda@yahoo.com
2ladjnef.mounira@gmail.com

3COFIFASyazidtagraret400504@gmail.com
 

130920191901202016042020
 

 

JELM31 ،A11.  L11

Abstract:  The study aims to identify the role of Algeria's adoption of green 

marketing, which has become a necessity necessitated by economic and 

environmental changes. It is no longer a choice but a necessity for institutions to 

achieve a competitive position and develop their market share in the minds of 

consumers by producing international products according to international 

environmental standards.  
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