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Abstract:  
The Purpose of this study is to show up the impact of social responsibility in 

improving the performance of the institution. It was relied on the descriptive 

approach and the use of the questionnaire as a tool for data collection. The 

research sample included thirty two (32) workers from the commercial industrial 

complex, Al-Zayban El-kantara Mills, and several results were reached, the most 

important of which is that there is a statistically significant effect of the 

charitable dimension and the ethical dimension of social responsibility in 

improving the performance of the institution. The study also recommends the 

need to adopt social responsibility within the institution's strategy on an ongoing 

basis and clarified to all stakeholders because it helps them improve their image 

towards them and contributes to ameliorating its performance. 
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