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Abstract: The purpose of this study is to explore the impact of information 

systems on the Strategic monitoring practices in the Algerian economic 

firms. In this aim, a survey has covered a simple of 165 Managers who 

work in 33 firms.  To answer our research hypotheses, descriptive statistics 

and linear regressions have been performed. These practices (Information 

systems) have a positive impact on the Strategic monitoring practices in the 

studied firms. 
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1 

Regression 14468,875 1 14468,875 183,398 ,000b 

Residual 12859,634 163 78,893   

Total 27328,509 164    
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