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Abstract:  

  Domestic tourism has become an inevitable necessity by tourism and travel agencies after the 

Koruna pandemic, where domestic tourism has proved to be a significant contributor to the growth of 

tourism activity in the world's total output. In particular, Algeria has natural, cultural, desert, and 

cultural tourism potential that deserves to be visited, recognized and developed. The two researchers 

relied on the analytical descriptive approach to help tourist agencies to stimulate domestic tourism. 

With the significant decline of the Corona Convid-19 pandemic, the tourism sector, which the World 
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Tourism Organization expects a tourist revenue loss of US$1.2 trillion in 2020, the results show that 

tourism agencies are a claim More than ever, by taking into account internal tourism as one of its most 

important activities and tourism programs, we have pursued appropriate strategies aimed at domestic 

tourism markets in order to attract more tourists by diversifying into and especially modern 

promotional activities, as well as developing a model proposed by researchers to encourage inward 

tourism as an alternative The current conditions are in accordance with post-Corona Confid-19 health 

and preventive arrangements 

Keywords Tourism and Travel agencies, Internal Tourism, Corona Covid Winner-19, Tourist 

potential, Activating domestic tourism 
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