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The Impact of the Marketing Mark on Customer Satisfaction - Condor Agency 

Case Study – SAIDA-

 
 

 

Abstract :  

  This study aims to measure the impact of the marketing mark on customer satisfaction, 

through a case study of the Condor Foundation - saida Agency, as the study sample consisted of 60 

customers; In the analysis of our data, we relied on the statistical analysis of the social sciences SPSS 

v23. 

The study concluded with a number of results, the most important of which were: 

 The clients of the establishment distinguish the marketing brand from other brands. 

The impact of the marketing mark on customer satisfaction. 

Keywords: branding ,, customer satisfaction, Saida, condor agency 
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