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The impact of Digital marketing tools on the promotion of traditional and artisan
products among young people - a case study of a sample of Algerian youth-
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Abstract:

This study aims to delineate the essence and impact of digital marketing tools on the promotion of
traditional and artisanal products among Algerian youth. Utilizing a case study methodology, the
research targeted a random sample of 36 young individuals from Algeria. Data collection was
conducted through a questionnaire, which was then meticulously analyzed using the SPSS version 23
software.The investigation yielded conclusive evidence indicating a statistically significant influence
of digital marketing tools on enhancing the visibility and appeal of traditional and artisanal products
among the youth in Algeria. Key suggestions from the study include the imperative establishment of
specialized websites for traditional and artisanal products, enabling remote access for potential buyers.
Moreover, it suggests an intensified use of social media platforms to effectively market these products
to the youth, aiming to amplify engagement and facilitate the transition of these products from local to
global recognition.

Keywords: Digital Marketing; Digital Marketing Tools; Digital Promotion; Traditional and Artisanal
Products.
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