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The social responsibility role in stimulating the enterprise secret marketing Case 

study of  Mobilis Enterprise, Bouira branch. 
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Abstract : 

  This study seeks to recognize the role of social responsibility’s dimensions (economical, legal, 

ethical, and voluntarily one) in stimulating the secret marketing techniques (viral marketing, celebrity 

marketing, brand pushers, mega marketing) at Mobilis institution, Bouira branch, since social 

responsibility considers  for institutions as an essential support for best performance, it is related 

positively to secret marketing in achieving the underlined objectives, reaching success at competitive 

environment. This study has been divided to theoretical and practical parts, where the first one 

discussed the social responsibility bases, secret marketing. In the latter, an electronic questionnaire has 

been implied and distributed to 90 institution’s workers randomly. SPSS program has been relied on in 

analyzing data and testing hypotheses.  The study has concluded a set of results as the institution under 

study has social responsibility dimensions interest, being one of the most important mechanism for 

stimulating the secret marketing. 
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X1  3.10 1.09 63.10% 32.50% 

X2  316 1.18 58.70% 39.28% 

X3 

 

3.11 1.07 62.30% 33.10% 

X4 

 

3.20 1.10 63.44% 33.75% 

3.14 1.11 61.13% 34.65% 

X5 

 

3.28 1.03 65.00% 30.62% 

X6 

 

3.22 1.06 64.00% %31.86 

X7 

 

3.14 1.04 64.78% 33.53% 

X8 

 

3.48 1.02 70.33% 30.25% 

 3.28 1.03 66.02% 31.56% 

X9 3.22 1.02 69.44% 30.41% 

X10 3.16 1.08 65.20% 34.28% 

X11 3.68 1.01 68.10% 28.40% 

X12 3.33 1.19 66.20% 35.02% 
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3.34 1.07 67.23% 32.02% 

X13 3.20 1.02 24364% 30.90% 

X14 3.52 1.01 67.52% 29.05% 

X15 3.78 1.08 68.22% 31.04% 

X16 3.21 1.06 66.48% 32.52% 

3.42 1.04 66.61% 30.87% 
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X17 0307 7350 55303% 00337% 

X18 0307 4375 00377% 00370% 

X19 0350 7373 04300% 07330% 

X20 0300 4373 50353% 00373% 

.3.3 13.0 83383% 7.388%  

X21 3.25 7389 %60.54 %30.08 

X22 3.18 1.02 %65.46 %29.65 

X23 3.28 1.18 %64.14 %38.85 

X24 3.62 1326 %68.57 %25.78 

3.33 1.08 %65.08 %31.26 

X25 3.20 0.98 %62.67 %32.48 

X26 3.38 0.96 66.21% %24.33 

X27 3.25 1.18 %62.00 %36.47 

X28 3.52 1.04 %67.55 %31.37 
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3.33 1.04 %64.64 %31.12 

X29 3.43 1.08 %66.38 %36.80 

X30 3.79 1.16 %70.64 %32.67 

X31 3.48 1.11 60.24% %31. 74 

X32 3.02 1.05 %62.46 %30.53 

3.43 1.11 %64..3 %32.94 
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