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Abstract  
Consumerism is an individual and social scourge, particularly in 
the western industrialized countries, which control the world 
economy as producers of technology, and provoke the dumping 
of goods. These bring the illusion of realizing happiness and 
gain for the simple acquisition of a good. The man is insane, 
subject to a new slavery that hides behind this illusion of 
happiness. In this paper, we will try to  
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reflect on the mentality and policy behind the consecration of this 
situation in man, to become convinced both in the West and in the Arab 
world, where the willful will seeks to satisfy the greatest instincts, whims 
and luxuries that have become essential necessities, For him, luxury is a 
dream. 
Key words: Consumerism, alienation, needs, instrumentalism… 
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