AS

Algerian Scientific

MECAS s V°18 / N°1/ Juin 2022

e I Ly gl Olylall e UgygS w958 dojl i
LW Ol ladiwy) v.aéﬂ A1 el duslyd

The impact of the coronavirus crisis on digital marketing
practices Inductive study of the most important global surveys

alocs) 8"
Olple sl [ oladally 51331 551 et 2/l ol
Ibtissem.kara@cu-relizane.dz

06.06.2022: 2 w6, 22.05.2022: Jpih 5, 01.02.2022 ¢ pdaa¥l )6

1oadlall

o Ll e () Gl ¢ g A5l alassVI Y1 (il 1Sy ¢ UgysS g Al Cappnd) U] )l ods 302
o Sl el s Lat (3 gl Ay L lann V1 oledl wdlsn e felidly modl les YIS a3 ) kel Sl Lol
Sk 5 Resast Labinnly (V) G 8 SISl et gl wlslatna V) ool r dsped Gl I3
373 b ez ¥ly Slndl stz Alasil g (DLadl g9 o B Grsedl e a1 Tl e g Lol
sl il 1 ssm 231 5T 5 3 ) OF By LS el ity (602 ol lé) Loty (gl (3 jslally s
oSlgmaly A gy SO S5l s

Rival-TQ Klaviyo s, anl ciiises ool dslas) 67 1 dalidal) cilalst)
HJEL Gyl

Abstract :

This study aims to introduce the corona virus crisis, as well as its various economic
effects. It also addresses the extent to which it affects digital marketing practices
such as: advertising, selling and interacting on social media sites. The present
research is based on an inductive by addressing a range of important surveys
directed at people and companies through the Internet. At the end, the study
concluded the following results:
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The impact of the crisis on digital marketing varied according to the type of
activity, as there are activities that managed to survive, continue, and even grow
and develop, while other activities collapsed and died out. The reason for that
variation is due to the remarkable change in the consumer and purchasing behavior
of customers and consumers.

Keywords: Economic effects, marketing practices, CORONA crisis, Klaviyo,
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Source : Blair Feehan, The Impact of Coronavirus on Social Media Engagement for
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social-media-engagement-for-brands/
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