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Abstract: 
This study aims to know the effect of the loyalty earning programs pursued by the 

Condor Foundation in achieving the perceived value for consumers. Loyalty 

earning programs are among the strategies applied by the institutions which are 

based on retaining the current consumers and earning their loyalty by satisfying 

them in various ways and means and better meet their needs and expectations, 

Among the important loyalty programs are consumer magazines, after-sales 

services, prizes and gifts. In order to achieve the objectives of the study, a 

questionnaire was distributed to a random sample consisting of 100 individual 

consumers of Condor Foundation products, in the wilaya of BordjBou Arreridj. 

The process of the data analysis indicqtaed that a statistically significant effect at 

the 0.05 level of loyalty programs on the perceived value of consumers. 

Keywords: loyalty programs; consumer magazines; after-sales services; awards 

and gifts; perceived value; the Condor Foundation 

Jel Classification Codes : M31 M13 D21 D12  
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