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Abstract:
The aim of this article is to study the impact of visual and verbal elements of
packaging on customers purchase intentions. After a brief literature review, an
empirical study is conducted among 146 customers of brand in Tlemcen city. A
model of intention has been developed to be tested by structural equations
modeling. The results of this study showed that marketing the visual and verbal
elements of packaging have a significant effect on purchase intentions of the
customers of this brand.
Keywords: Packaging, Visual and Verbal elements, Purchase Intention, Structural
Equation Modeling
Jel classification codes: C52,M31
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