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The role of digital transformation in improving customer experience
in Algerian online stores
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Abstract :

This study aims, within a descriptive and analytical framework, to show the readiness of the
Algerian infrastructure for digital transformation and the role that the latter plays in
improving the customer experience in Algerian electronic stores.

The results concluded that digital transformation in electronic stores contributes to creating
more personalized experiences for customers, supporting security and compliance affairs,
and improving operational efficiency. The customer's further journey from following up
orders, providing the product or service, and clarifying payment methods.

Key words : digital transformation, customer experience, E-Commerce, Algerian electronic
stores.
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