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Abstract:

The survival and growth of organizations dependlm good study of the consumer buying
behaviour, and according to the massive changelamelopment which happened into the consumer
behaviour; organizations started to seek and haigbod image for their own brands, which are
supposed to distinguish these organizations fronerobnes. The large number of brands in the
Algerian market made the selection process of mtsdso complicated and so hard for the Algerian
consumers, and especially with the existence demift famous and well-known international
brands. The findings of this work show that theekign Consumer prefers foreign brands rather than
the local ones, depending on several reasons @&edaisuch as those related to the Brand itself, t
the product and to the consumer.

Key Words: Consumer Behaviour, Brand, foreign Brand, Locahbl, household appliances.
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