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ABSTRACT

Marketing positioning is a commercialization strategy that aims at making the firm's trade
mark stands out from its competitors by means of providing great investments to develop it and build
up strong mental image in the consumers' minds, Such a strategy will allow the trade mark to face
continuously changing competitive environment conditions.

This research work tries to reveal positioning role in different marketing strategy stages, as
well as measuring the perceived brand's positioning in competitive markets, We have tracked the
positioning of Hammoud Boualem's trade mark in its consumers' minds, and attempted to identify the
studied positioning main characteristics.

Keywords: Marketing strategy, market segmentation and targeting, mental image, trade mark
positioning
Jel classification code: M31.
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Model Sum of Squares df Mean Squares F Sig.
Regression 54,043 4 13,511 35,535 ,000b
1 Residu 188,202 495 , 380
Total 242,245 499

a. dependant Variable: positionnementmarque
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