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Abstract: 
 All those interested in the labor market in Algeria, finds that most of 
human resources depends on certain trends, subdivided and classified 
according to unique social conceptions These subdivisions obey 
membership, gender, ethnic, tribal and even politics. The interior areas are 
up to the award of certain jobs; such as education and health for women and 
some others refuse to purely social criteria. This design negatively influence 
the mechanisms that govern and control human resources and make e 
dependent on sociocultural factors. Our research will attempt to provide 
explanations to all these conceptions involved in the labor market in 
Algeria. 
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